








Presenter Notes
Presentation Notes
For TRS News, note that choosing to subscribe likely predicts better engagement (rather than being opted in by default).
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Marg pos for click, weaker for open
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Marg pos for click, less so for open
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Presentation Notes
Marginal negative, but only after taking out special edition pulses
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People often prefer to engage with ‘novel’ or ‘fresh’ content (e.g., content pertinent to current events)1

1Goebel et al. (2024)

Presenter Notes
Presentation Notes
For open rate, significant positive effect for fresh picks, marginal negative for pulse (but very small N, so take with a grain of salt). For click rate, there was a sig positive effect for fresh picks, despite negative overall trend (high variance though).



1Heider (1958)



1Leventhal et al. (1965) 2Regan & Fazio (1977) 3Ajzen & Fishbein (1973) 4Wolsko et al. (2016) 5Dweck (2006)

Presenter Notes
Presentation Notes
Leventhal paper is about people being more likely to get inoculated when given a specific plan of action. Remember self-perception (Bem, 1972) also, but those attitudes are usually weak. Can also note foot-in-the-door when discussing calls to action being useful (Freedman & Fraser, 1966).
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